


The exhibition dedicated to 
accessories, apparel and jewellery
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An event to the cutt ing-edge co l lect ionspresent
apparel and jewel lery and jo inaccessories,

educational t a l ks ,  dedicated to the l a tes t

industry news.

In February and September, from Sunday to Wednesday
during Women’s Fashion Week i n  Mi lano .  A unique 

opportunity to  meet new special ized buyers, from a l l  
over the world.

At Fiera Milano, together with MIPEL, MICAM Milano
and TheOne Milano.
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The hub of fashion system, 
during Milano Fashion Week

From the next ed i t ion,  the event w i l l take place i n  a

important week, the Milano Fashioncentral  and 
confirming an increasingly

Week,
i n  therelevant 

with a new schedule:
ro le

from Sunday toFashion system

Wednesday.

The to ta l  contemporaneity with MICAM Mi lano ,

Milano Fairgroundswithin the 
the par t i a l overlap with

MIPEL  and 

on the same

w i l l

TheOne 

dates,  and 
allow the

L ineapel le ,  

sector 's  events to present themselves i n  an

even stronger synergy ,  giving v i s i t o r s
to have a complete overview of a l l

the  opportunity 
the  industry's  
Fashion  hub  atnovelt ies i n  a s ing le ,  comprehensive 

Fieramilano.
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Focus on sustainability: 
MILANO 
FASHION&JEWELS
is a “caxbon neutral”
event

Milano Fashion&Jewels i s  a “carbon neutral”  event: a l l the CO2

emissions  produced w i l l   be  e n t i r e l y   neutral ized   by investing 

in  the  environmental  project  “Photovoltaic Power  Project” ,  a 
green energy  development   a c t i v i t y  where Milano 
Fashion&Jewels/Fiera Milano w i l l  support the construction of 
photovoltaic panels   i n  the area  of  Maharashtra (India),  
promoting access to  green energy for l o ca l  populations.

The event hosts t a l k s ,  educational  conferences and  spec i a l  

event  areas dedicated ent i re ly  to s u s t a i n a b i l i t y  i n   f a sh ion ,  
thus  making i t s e l F  a spokesperson for a topic  oF extreme 
importance.
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Why exhibiting

To show at the internat ional  fa i r  the jewelry,

apparel and accessory co l l ec t i ons , suitable for both
elegant and casual s ty l es .

To boost lead generation and to increase your order 

wr i t ing.

To give you v i s i b i l i t y  and help you to your 

business and  col laborat ions.

To  engage  the  t rad i t i ona l   and  emerging  brands  to  an 
e l i t e   l i s t   of  domestic  and  internat ional   r e ta i l e r s ,  
influencers  and  media  during  Milan  Fashion  Week.
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vísítor profile

CHAIN STORE, DEPARTMENT STORE), ONLINE RETAILER, DISTRIBUTOR, WHOLESALER,RETAILER (BOUTIQUE,
DESIGNER & CRAFTMAN, PRODUCER (FACTORY), AGENT, SERVICES.

FASHION ACCESSORY STORES |  CLOTHING STORES |  JEWELLERY STORES |  COSMETICS STORES /  GIFT STORES

+42,273 *

3% 1%64%
Retai ler

16%

Designer

6%

Services

5%

Distributor Agent Producer

5%

Online 
reta i lers

* Figures re lated to the September 2023 edi t ion of F&J, MICAM Milano, MIPEL and THEONE MILANO

60% Jewellery stores 26% Fashion Apparel stores 14% Fashion Accessory storesOUR VISITORS

Top 10
Foreign 

countries

Switzerland | France | Spain | Greece

China | Germany | The Netherlands 

Aus t r i a  | I n d i a  | Japan
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M e e t  up our top

50%

More Numbers

of top decision makers (CEO, General Manager)

The Incoming buyer programme i s  

developed in   col laborat ion  with 

ITA,   I t a l i a n   Trade  Agency.

25% of new buyers

V i s i to rs  from 93 countries



+ 6 0 0 *
Exhibiting brands

FASHION
FASHION ACCESSORIES |  BIJOUX |  APPAREL |  RESORT COLLECTION |  
SOURCING

JEWELS
JEWELLERY |   CONTEMPORARY JEWELS |  GEMSTONES |JEWELRY 
COMPONENTS |   PACKAGING

Foreign countries

I t a l y

* September 2023 Edit ion

Exhibitors profile

Exhibitors among our brands
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54% 46% TOP COUNTRIES: Spain

Turkey | I n d i a

| Greece | France |

| Germany



Halls February 2024
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VISIONARIES

with the co l l abo ra t i o n  o f  P o l i . D e s i g n

Special Areas

"V i s ionar ies" ,  i n  

puts the ind iv idua l

col laborat ion 

at the centre

with  Pol i .Design, 

of the stage and

sty les  and colours i n

innovative proposals i n  terms of

a customized

welcomes  the  many 

materials,   shapes, 

space.

A unique opportunity for operators i n  the Fashion

Col lect ionssystem to discover the 

trends  presented

that 

during the l a s t

interpret  the 

edi t ion  of

Fashion&Jewels.

The area dedicated to  #visionaries 

that interprets  the sign of the times.

DISCOVER MORE ON OUR WEBSITE
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DESIGN DIRECTIONS -  Fashion Forecast

with the co l l abo ra t i o n  o f  P o l i . D e s i g n

Special Areas

immersive journey that ,  thanks
contents,  al lows tracing the 

jewel lery and accessories For

Design Directions  i s  an 

to i t s   r i ch   and l i v e l y  

guidel ines For Fashion 

the  next  two years.

A fundamental too l  for companies and designers who can
roleplay future scenarios 

increasingly competitive on

with  the aim 

the market  and

of being 

i n   l i ne

with the needs of the future consumers.

F
ra

n
k
 
J
a
c
o
b
u
s
, 

D
ra

g
o
n
 
F

r
u

it
 
c
h

a
ir

DISCOVER MORE ON OUR WEBSITE

Guidel ines,  ideas and food for  thought on 

the evolution of trends and contemporary

habits  i n  the coming years .
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Talks

Conferences and workshops i n   col laborat ion 

with speakers and  experts: a  ser ies of 

sessions  dedicates  to discover new trends and 

the importance  of images and marketing for  the 

fashion world.

A ser ies  of appointments dedicated to boutiques, 

department stores,  shops spec ia l i s ing  i n

fashion accessories,  to discover the most
innovative forms of  communication 

insp i ra t i ona l  ideas d i rec t l y  from
and

the voice

oF experts.

DISCOVER THE TALKS OF THE LAST EDITION

Artí f ícíal  íntellígence

Sustaínabílíty

Fashíon trends
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to the catwalk and give maximumBring your brand 
v i s i b i l i t y to your brand!

Milano Fashion&Jewels organizes a fu l l calendar of
Fashion shows: a point for industry

great v i s i b i l i t y opportunityprofessionals 
for companies

meeting 
and press, a 
to showcase the i r  new col lect ions  of

jewelry, accessories and apparel.

A unique stage that may be offered both i n  a 

once againc o l l e c t i v e

supporting
and  i nd i v i dua l   formula,  
the uniqueness oF the exhibi t ing companies.

DISCOVER MORE ON OUR WEBSITE

Spotlíghts on Your Brand

FASHION CATWALK



14

The Fiera Milano exhibit ion d i s t r i c t ,
designed by Massimiliano Fuksas, becomes 

the perfect location for exceptional photo

the exhib i tors ’  must-haveshoots with 

co l l ec t i ons , with the support of

exceptional s t y l i s t s  and photographers.

DISCOVER MORE ON OUR WEBSITE

PHOTO SHOOTI

Inserire piu foto dello shootin

NG

g

Spotlíghts on
Your Brand

PHOTO SHOOTING



A fash ion  press  o f f i c e ,  always in  touch with the market

dedicated to the market and new

A monthly newsletter plan with over 80 news i tems ,

trends

A r i ch  media plan to ta lk  about the event and i t s  key 
players

S o c i a l  channels with at t ract ive  content, over 6 m i l l i o n s

users reached and over 24,000 followers
16

Our dígítal communíty

Milano Fashion&Jewels i s  in touch year-round with i t s  
community of companies, v i s i t o r s ,  the press and 
nat ional  and internat iona l  stakeholders.

This i s  made 
communication

possible by a comprehensive d i g i t a l  
plan:
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M e d í a  Coverage

FIND OUT WHAT THEY WRITE ABOUT US



For in format ion:

milanofj@fieramilano.it

mailto:milanofj@Fieramilano.it
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